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Abstract

The purpose of this study was to assess the impact

of the recruitment activities of the Prospective Student

Office on the Bloomington Campus of Indiana University.

Random samples were drawn from the Fall 1975 matriculated

and non-matriculated students. Surveys were mailed to

the students and their parents in an effort to assess

the degree of exposure to each recruitment activity and

the effectiveness'of each activity.
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Introduction

In the decade of the seventies, administrators in

higher education have become more aware of the impending

decline in the population of college,age indivi.dualsi.
"'

Traditionally the budgeting models for these institutions

pave been based on the expectatik of a continuing
it

increase in enrollment. However, increases are no longer
'

to be taken for granted, and the competition among

universities and colleges for new students has intenli-.

fied.

On Indi'ana University's Bloomington camPus(I.U.IB.),

the 7rospectqve Student Office (PSO) has the Major re4on-

Gibility for contact and recruitment of undergraduate-

students. The PSO is chargfrd with the task of dissemiz:

ting admisnons and academic information to, prospective

students in high schools, community colleges, the armed.

forces, and the general pubA1c. To carry out these.'\

responsibilities a number of activities, publications,'

and formal and informal programs have been developed and

utilized by' the PSO. Obviously, theTS0 is concerned

With the reach and impact of its activities. Are\the

recruitment activities of the PSO reaching a maximum

audience? Whi'h recruitment activities are most visible?

1
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What alterations in recruitment,proceduret seemadvisa-

ble? The purpose of the'present study was to answer

some of these questions abqut the effectiveness of the

is o

Procedure

I. order tc obtain the desired information, the

design of the study was to survey two groups of students

and their parents ,regarding their participation in and

roac,tions to the PSO recruitment activities. Surveys

were developed to answer the questions:

1, What percentage of-each of the above groups
had, received or participated in the various
eecruitment'activities?

2. What contribution did an activity make to
the decision regarding matriculation at I;U.B.?

Pooulations and Samples

For Fall Semester 1975, the admissions office of

I.U.B. accepted over 8,000 prospective freshmen students.

After Fall Semester registration, these students were

classified into two groups: (1) students who had

enrolled for courses in I.U.B., the "matrics";and (2)

accepted students 'who had not enrolled for courses at

I.U.B., the "non-metrics."' For the present study, all
.

foreign students were excluded because of the potential

language problems'with the necessary correspondencn. Of

A.
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the tote number of new students accepted to I.U.B. for
5

the 1975 fall semester 5,42 domestic freshoeh enrolled

and 2,229'prospective domestic freshmen did not enroll.

Two random samples were drawn for the present study.

From the 5,882 entering freshmen, a random sample of 300

subjects was selected; and a random sample of 100 subjects
* 4

.I was drawn from the 2,229 prospective students aho did not

enroll. For each subject the corresponding parents or

guardians were included in the present study. Thus, a

total of four samples werd selected: (1) 300 matrics,

(2) the 300 parents or guardians of the matrics, (3) 100

non-matrics, and (4) the 100 parents or guardians of the

non-matrics.

The subjects in the four groups were surveyed to

assess the reach and the effectiveness of the PSO's

recruitment activities. From the groups surveyed, 62

percent of the matrics and 71 percent of their paren'ts

responded to the surveys. Of the non - matrics, 57 percent

of the Students and 60 percent of their parents responded

to the surveys.

Surveys

Twelve major recruitment activities were identified

by the Prospective Student Office (PSO) and the dean of \

the University Division. Based on this informatiOn two

I
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surveys' were prepared by the Bureau of,Educational

Studies and Testing. One survey was developed to collect

information from both student groups--the matrics and the

non-matrics. A modifioation of this student survey was

developed to collect information from the two groups of

parents. As much as possible, the same items, were

included in both of the surveys. Thus, the matrics and

non-matrics received one form of the survey, and the

matching parents received another form of the survey.

_copies lot the survey are included in the Appendix.

The surveys include, a list of recruitment activi

ties employed by PSO. In each survey the s udent/parent

was asked whether they had received information about

I.U.B. through each PSO recruitment activity. If infor-

mation was received, they were asked to eva uate the

activity. Twelve major recruitment activities were

included on the student form of the survey but only nine

activities were applicable for the parents' form of the

survey. The followind items were included:

High School Day/Night Program:, At the request of
a high school, the PSO visits individual high
schools to counsel prospective students. The
High School Day Programs are only available to
the prospective students.,

High School Visitation Program: The PSO initiates
visits to in-state and out-of-state high schools
to counsel prospective students. This program

10 i
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is not available to the parents of the prospec-
tive students. x ,

,-
---;7 ;

Preview to Indiana University (I.U.B): In conjunc-
tion with I.U.B. alumni in a locality, PSO
representatives meet with prospective students
and parents who have been invited to attend the
preview.

O
National College Fair: Metropolitan area meetings

are sponsored.by the National Association of
I College Admissions Counselors. The PSO partici-

pates by setting up an individual booth to
disseminate information about the institution.

Departmental Pro\grams:, The PSO in cooperation with
the academic departments invite high school

1 students to campus for a day to neet with faculty
and learn more about educational and career

_
opportunities in the specific ar as. The Depart-
mental Programs are exemplified visits with
such departments as foreign langu ge, journalism,
chemistry, etc.

Departmental Institutes: The PSO in ooperation
with the academic departments invite high school
students to campus for several daysi to interact

ism Institute and the Student Leadee
specific areas.\ The Journal-

ism Insti-
tute are examples/of these week-long summer .-

programs.

'
Red Carpet Day Program: This program id, held five

times a year for prospective students'and their
parents to visit and learn about I:IU.B. ,S, .,nuts
in the top 10 percent, of their graduatng cia,ses
are recommended by their high school counselors.
for participation. 1

Campus Visit and Tour: The PSO acts as the coordi-
nation center for individual prospective,students
and their parents ro request to visit the campus.

Young Black Scholars Day Program: One weekend each
fall, the Office of Afro-American Affairs and the
PSO offer a program for prospective black stu-
ents and their parents from Indiana to visit
and learn about I.U.B.
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Honors DiVision Program The Honors Division
contacts and informs qualified students About
the special honors courses and housing units`
available at I.U.E. for superior students.

Personal Correspondence: To personalize the pros-
pective student contact, members of the Student
Foundation write letters to students who have
been accepted for admission to I.U.B.

Catalogues and Brochures: The primary publication
distributed by the PSO is "Presenting Indiana
University and its Academic Programs." Cata-
logues pr'ovi'de the curricular offerings of the
indiv,idual depar;ments while brochures provide
information, about the various nonacademic

. programs - offered at I.U.B.

tither (Please Specify) This open-ended item was
only inclJded on the parents form of the survey.

Students, and parents were Asked to indicate those
1 \

recruitment activities they had experienced and for each )

experienced activity, to evaluate its effectiveness in

116/
helping them reach a decision about matriculating at

I.').B. The following five r sponse alternatives were

1141available for evaluating eac item

(1) Strong reason against attending I.U.B.
(2) Moderate reason against attending I.U.B.
(3) Not important or not considered
(4) Moderate reason for attending T.U.B.
(5) "Strong reason for attending I.U.R.

Each survey was mailed with a cover letter from the

dean of the Un,iversity Division requesting the student's/.

parents' assistance in the study. A stamped self-

addressed return envelope was included in each mailing.

The surveys were mailed in late October. 1975.
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Approximately three weeks tfter the initial mailing, a

soond mai:ing was sent to those who had not responded
;

to the :irst mailing.

/ e;%s After the ini-ial mailing, surveys had
1

teen returne-,: by 62 percent f the metrics, 69 percent

r the parents of metrics, SO percent of the non-matrics,

an.! pdrcert Or the parents of non-metrics. A tabula-

wa: r:ade to determinea5 many returns were from a

sand inislher corresponding parents, i.e., a far:.ily

air. Apptpxim4tely 47 percent 3f the mdtric family

pdir, And »9 percent of the non-matric family pairs ha-71

ret.rned their surveys.

Analysi;

analydi_l of the survey data was performed sepa-

rate:.:;/ fpr each of the four groups: (-i.) metrics,* :s)

parents of at s, (S) non-natrics, and (4) parent; of

n-matrizo. Lach group was also divided into t .;;11b-

gr:Ip;: (1) survey data from residents of Indiana

in-st.ste; lnd (2) s,rvey data from nonresidents,of

Indilnl,

The first nroblem was to determine the pdrcentage

of each group wh: had received or participated in each

acti\ity. Thus, for a given recruitment

ioT rje, ir.v th percentage of the group who

13



resn-le..; "No" or left the item tlank was determined.

T113 value was subtracted from 100 to yield an estimate
76 ,

she percentage that received or-peticip"ated in a

given recruitment activity.

The second ;:.roblem was to determine the effective-

of each ot tl're PSO recruitment a.ctivities. Only

so individuals who had-
,
indicated an evalua Lion of an

itv were inced in this aspect of the study. To

,L:ain an oyerall/t.valuation of a recruitment activity,

a medlang, was compu-:ed for each item on the survey. The

ealation categories were converted to numerical values

ra_ng:hg from I fr s-!-rorgly against to 5 for strongly for

atLen,Ung The median for each item can be inter-

pl:ed as follows:

1.0D-1.50 Strongly against attending I.U.b.
1.51-2.5C, Moderately agailist attending I.U.B.
.S1-3-50 Not important or not considered
3.51-4.50 Moderately for attending I.U.B.
4.51-5.00 Strongly for attending I.U.B.

S:x graphs were prepared to visually 1llu-tr4te the

Ja:a. Each graph is a comparison of two groups on their

eal,atic.):13 of the recruitment items. The recruit-
?

7.ent activities are located on the 'horizontal axis, and

*The mesiah is the 50th- percentile in a group of ranked
acr:):,=,; half of the scores are higher than the median,
ar if are iowr

14



9

the median evaluations are ulotted against the vertical

axis.

Results

The present study was designed to answer two basic

questions about the recruitment activities of PSO. 'First,

how Many people receives or participated in each recruit-.

ment activity? This is referred to as \the "percentage

exposure". The next question was, given exposure to a

recr.litment activity, what influence did it have on the

decision to enroll at I.U.B.? This is referred to as

the "median evaluation" of a recruitment activity.

Demographic data were obtained on the population,

the random samples, and on the subsets of the samples

that responded to the surveys. Table I contains the

descriptive statistics for the metrics. The statistics

on the parents are based on their corresponding student's

data. The sample of metrics and returns from that sample

are clearly representative of the population and justify

generalizations to the population from the obtained

sample data. Further, the demographic data on students

who returned surveys were very similar tc data on

students whose parents returned surveys.

15
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Table 2 presents t).4fle demographic data for the non-

matric.s. The population data were not available for the

non-matrics.

. '.0 answer the above two \9uestions about PSO recruit-

ment ,:tiities, the percente of exposure and the

mei:an evaluation of each actility on the survey were

ottaine-!. Table 3 contains thse percentages and medians,
i

on each item of interest for tlie four groups and sub-

groupi;.

examine the teult. 5 of the surveys more closely,

3everal two-group comparison3 are presented in Figures

:he median evaluation for each recruitment activity

'41, calculated and is graphicallydisplayed, The numbers

in T'arenthese3 indicate the percentage exposure to the

Specific recruitmer't activity,

Compari-,on of Metrics and Non-Matrics

Figure 1 displays the median evaluati.ons and the

Percentage; ^f expo3ure for all matacs and all non-

ma*ri-,. Ccrcaring the data for matrics and non-matrics

on t114 ',ercentage exposure to a recruitment activity,

the tizgest dir?terences in exposure for the two groups

were cm toe High School Visitation Program (471 of the

non- natrl:: and 19': of the M'atrics) and the Honors Bray

Pr-,gram (33'1 of the non-matrics and 19% of the metrics)

19
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it

More matrics were exposed to Catalogues andBrochures
/

(90%) and Campus Visit and Tour (51%) than any other

recruitment activity; the smallest percentage of matrics

were exposed to the Young Black Scholars Day Program (2%)

and the National College Fail, (9%). For the non-matrics,

the largett percentageowas exposed to Catalogues and

Brochures (91%), High School. Visitation Program (47%),

and Campus Visit_and Tour (47%), The smallest percentage

of non- matrics were exposed to Young Black Scholars Day

Frogram-(2%) and the Departmental Institutes (6%).

On all items on the recruitment survey, the median

ratings across all activities were higher far the matrics
,

than the non-matrics.: The 'biggest differences in the

median evaluations for the two groups were on Young Black

Scholars Day Program (4.25 for L'atrics and 3.00 for non-

matrics) and for Departmental T- -rutes (4.64 for

matrics and 3.00 for non-matrics,. Both the matrics and

non-matrics gave the highest evaluations to Campus Visit

and Tour (4.65 for matrics and 4.25 f.or non-matrIcs) .

The next highest evaluation was given.to Departmental

Institutes (4.64) by matrics and to Catalogues and

'Brochures (4.14) by non-matrics: Although the median

evaluations for High School Day/Night Program (4.07) and

the Honors by Program (4.08) were lowest of all items

21
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rated b5cthematrics, 'hey were still evaluated as moder-

*

ately favorable influences for attending I.U.B. The

recruitment items that received the lowest evaluation by

the non - matrics were the Departmental institutes (3.00)

ar.d the Young Black .:ch7lars Day Program (3.00) which

were not considered or not import -tin the decision to
. ,e

attend I.U.L.

Combarismon of the Parents of Matrics and Non-Matrics

Figure 2 displays the median evaluations and the

ipercentage exposures to the recruitment items for all of

the parents of metrics and all of the parents of "non-

mattis.. Between the two groups of parents the greatest

Jiflerences in'exposure to a recruitment activity occurred

ft

.

for the Red Carpet Day Program and for the Campus Visit and

To',,r, Both parent groups had the highest percentage

exposure to Catalogues and Brochures (71% of the metrics

and 74% of the non-metrics) and the Campus Visit and

Tour (59% of the metrics and 46% of the non-matrics).

The'smal1est percentage of the parents of matrics were

exposed to the Young Black Scholars Day Program (4%) and

the National College Fair (6%)." Only 2 percent of 'the

. parents of non-matrics were exposed to the Young Black

Scholars Day Program, 8 percent to Other, and 8 percent

to Preview to I:U.B.

22
4
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It is clear that for the ppents of matrics the

most favorable"evaluations occur' with four acti.vities:

Departmental Programs/Institutes (4.64), Red Carpet Day

Program (4.71), Campus Visit and Tour (4.71), and Honors

Day Program (4.75). The Parents of matrics evaluated

all four as strongly influential for attending I.U.B.
0

The parents of matrics responded with minimal favora-

bility to National College Fiir (3.75) and Young Black

Scholars Day Program (3.50). The evaluations of all

recruitment items for this Niup were within a moder-

- atelY f-aorable to strongly favorable range.

.1

The parents of 'non-matrics also evaluated four

activities as strong influences for attending I.U.B.;

those are Preview to I.U.B. (4.50), Campus Visit and

Tour (4.62), Honors Day Program (4.88), and Other (4.83).

Similarly to the parents of matrics, the parents of non-

matrics were least favorable towards Young Black Scholars

Day Program (2.00) and National .College Fair (3.50). The

rating of moderately against enrolling given to Young

Black Scholars Day, however, was based on very few

responses and may be a -less reliable evaluation than

others based on larger numbers of respondents.

The widest differences in median evaluation between

the parents of-matrics and parents of non - matrics occurred

23
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on the Young Black Scholars Day Program and on the

Bepartmental Programs or Institutes. In each case, the

parents of non-matrics rated the item lower thab did
-

parents of matriculated students. Aga!n, he number of

responses for both groups was small on the,evaluation of

Young Black Scholars Day Program. The disdepancy

between evaluations of the Departmental Proirams or

Institutes can be viewed as reliable since the percentage

of exposure is larger in both groups; the parent's of non-

matrir-, ,v aluated the Dcpartment Programs / Institutes

1 (3.67) aslmoderately influential for enrolling at I.U0B.,

while the parents of matrics evaluated them as strongly

favorable in influence for enrolling (4.64).

Comparison of In-State and Out-of-State Matrics

The survey data reiurns from students who matricu-

lated at I.U.B. were divided into two groups according

to their state of residence as follows: (1) students

who reside in Indiana, in-state matrics, and (2) students

who reside in a state other than fndiana,Cbut-of-state

matrics. Figure 3 presents the medians and percentages

on each recruitment item for the two groups)

For the percentage exposure to a recrulitmerit

activity, the biggest differences in exposure of in-state

and' out-of-state matrics were on High School Day/Night

2
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Ic

n

Feogram (35 % in-state and 10% out-of-state metrics) and

or. High school Visitation (30% in-state and 15% out-of-

ltate metrics). Both groups reported the highest percent-
.

age exTos..re to _Catalogues ano Brochures (88% in-state

98% out-of-spate metrics) and to Campus Visit and

7our.(49% in-state and 59,% out-of-state metrics). The

percentages of both groups were exposed to the

Young Black Scholars ey Program (1% of the in-state and

2% of the out-of-state); ,end only 6 percent of the in-

:tate metrics were exposed to the National College Fair

and only 5 percent of the out-of-state matrics were

exp-seJ to the Fed Carpet Day Program.

Al: re:'ruitment activities received higher median

e.uaticno from out-of-state metrics than in-state

metrics with the exceptions of High School Day/Night

Frogra, National College Fair, and Student Correspond-

ence. Al: median evaluations of the two groups were in

the range of moderately for to strongly for attending

1.5.8. The biggest differences in the evaluation of the

two groups were on Young BlacK Scholars Eay Program (LT.00

by in-state and 5.00 by out-of-state metrics) and on

Preview (4.14 by in-state and 5.00 by out-of-

.state).

27
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In -state metrics evaluated the Campus,Visit and Tour

(4.64) and the Departmental Institutes (4.61) highest

among the recruitment activities while out-of-state

matrics gave the highest median evaluations to the Pre-

view to I.U.B. (5.00) and the Young Black Scholars Day

Program (5.00). The lowest ratings given by in-state

metrics were for Honors Day Program (3.92), and Young

Bla.:'k Scholars Day Program (4.00); for out 4f -state

metrics lowest ratings were for High School Day/Night

Fr.pgram (4.30) and the National College Fair (4.07).

Mmnarison of In=State and Out-of-State Parents of Metrics

The survey returns from parents of students who

matriculated were divided into the two groups as described:

in the previous section: (1) parents of in-state matrics

and (2) parents of out-of-state metrics. Figure 4

presehts the medians and percentages on each recruitment

it,,M for the two groups.

Cr. percentage exposure, 22 percent of the parents

of matriculating students from Indiana were exposed to

the High School Night Program while only 4 percent of

the parents of out-of-state matrics were exposed to this

program. The two groups of parents also reported a

difference in the percentage exposure to a Campus Visit

and T-2ur (SE% in-state to 65% out -of- state). For each

28
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group of parents, the highest percentage exposur'e was

to Catalogues and Brochures (71%) and Campus Visit and

Tour (56% in-state and 55% out-of-state parents). The

lowest percentage exposure was to Young Black Scholars

Day (S% in-state and 2% out-of-state), the National

College Fair (5% in-state parents), and the High School

Night Program (4% for out-of-state parents).

For the parents of in-state and out-of-state

metrics, the biggest differences in median evaluations,

on the recruitment activities 4era for Preview to I.U.B.

(4.00 for in-state and 4.80 for out-of-state parents

and on Other (3.90 for in-state and 4.63 for out-of-

state). Ovrall, in-state parents evaluated the Honors'

Day Program (4.78) and the Red Carpet Day Program (4.76)

1 highest among the recruitment items, while the Young

Black Scholars Day Program (3.63) and the National

College Fair (3.-83) rec 'ved the lowest median evalua-

tions. The out-of-state parents gave the highest median

evaluations to Departmental Programs/Institutes (4.83),

Preview to I.U.B, (4.80) and the Campus Visit and Tour

(4.79), The lowest median evaluations by out-of-state

parents were on Young Black Scholars Day Program (3.00),

High School Night Program (3.50) and the Nc;tional

College Fair (3f50) Ali median evaluations by both

29
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in-state and out of state parents were moderately for

and !.3trongly .or attending L.U.B. with the exception of

three items that were evaluated as not considered or not

by the parents of out-of-state metrics.

narison of In-State ana C)ut-of-State Non-Matrics

The returns from the non-matrics were divided into

:WD aTcording to their state of residence: (1)

r from inliana, in-state n.on- matrics, and (2)

:ram the other 49 states, out-of- .stare non-

Fig S tiro .-;,ting of

cn selection and percentage exposure

to the y.ecruitment activities for the in-state and out-

11,:;n-matrics:.

:The difte/ences in the percentage exposure of in-

state and out-of-state non-matricc; were greatest for the

Program (61% in-state to 30% out-

-;:f- state) and the Red Carpet Day Program (32% in-state

out-of-state). Tne highest percentage of in-state

non- metrics wa:-. exposed to Cataloges and Brochures (86%)

lnd the High School Visitation Program (gl%) while the

fewe::,t it -state non-matrics were exposed to Young Black

Scnalars Day Program (0%) and the Na-.)onal College Fair

(7%). The highest percentages of out-of-state non-

matrics were exposed to Catalogues and Brochures (90%)

31
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40
and the Honors' Day Program (443) while the smallest

percentages were exposed to Preview to I.U.B. (0%).

Departmental Institutes (4%), Red Carpet Day Program

4%), and' Young Black Scholars Day Program (4%).

The greatest differences in median rating of

influence on college selection by the-two groups of non-

metrics were observed on Student Correspondence (4.67

in-state and 3.25 out-of-state) and on the Red Carpet

Day Program (4.13 for in-state and 3.00 for out-of-

state). Of all of the recruitment activities, in-state

nor. - matrics gave the highest evaluations to Student

Correspondence (4.67) and Campus Visit and Tour (4.36)

and the lowest evaluations to Preview of I.U.B. (3.50)

and the Departmental Institutes (3.50). All in-state

non-matric median evaluations were equal to or higher

than out-of-state non-matric evaluations. Out-of-state

non-metrics rated the High School Visitation Program

(4.00) and Catalogues and Brochures (4.00) highest among

the recruitment activities and gave the lowest evalua-

tions to Departmental Programs (3.00), Departmental

Institutes (3.00), Red Carpet Day Program (3.00), and

Young Black Scholars Day Program (3.00).
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Comparison cf Parents of In-State and Out-of-State Non,
Matrics

Figure 6 presents the median ratings of impact on

college selectioh and the percentage exposures on the

recruitment items for the parents of in-state and out-of-

;tate,non-matrics. The biggest difference in the per-

centage exposure of the two groups of parents was,

reported on Campus Visit and Tour (55% in-state to 39%

out-of-state) and Other (0% in-state to 14% out-of-state).

For both groups the highest percentage exposure was to

Catalogues and Brochures (73% in-state and 75% out -of=

state and Campus Visit and Tour (55% in-state and 39%

out-of-state). The smallest percentage of in-state

parents were exposed to Young BlIck Scholars Day Program

(0%) and Other (0%)., Out-of-State parents reported the

least exposure to Young Black Scholars Day (4%), High
-'\

School Night Program (7 %), 'preview to I.U.B. (7 %), and

the Departmental Programs /Institutes (7%).

The biggest differences in the median evaluations

of activities by parents of in-state non-matric students

and out-of-state non-matric Parents were reported for

Preview to I.U.B. (4.50 by in-state to350 by out-of-

state) and Departmental Programs /,.Institutes (3.75 in-

state to 3.00 out -of- state). Parents of in-state

non-matrics reported the highest median evaluation for
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the_HonoH; Day Program (4.67), Preview to I.U.B. (4.50),

and Campus Visit and Tour (4.50) The lowest evaluations

for thisgroup went to the National College Fair (3.50)

- and the Departmental Programs/Institutes (3.75). Parents

of out-of-state non-matrics reported the highest evalua-

tion for Other (4.83), Campus Visit and Tour (4.71), and

Honors Day Program (4.70). Their lowest evaluations

were of Ygung Black Scholars Day Program (2.00) and the

Departmental-Programs/Institutes (3.00) which were.evalu-

dtea d., moderately against to not important/not consid-

ered.

Conclusions

Each comparison presefited in the results section

eof this monograph should be closely examined by those

involved in the recruitment efforts of I.U.B. Given the

information on the percentage'of group exposed to an

activity'and the median evaluation of the activity, what

revisions could be made so that the activity would be

more effective in encouraging prospective students to

attend I.U.B.? Does an activity reach a sufficient 4

number. of people? 'Are there any improvements or modifi-

cations that can be made in a given activity to increase

its effectiveness in recruiting new students?
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Combining the data for all prospective studbnts,

metrics and non - matrics, the datalin Table 4 indicate

that the highest percentages of prospective ludents

were exposed to the Catalogues and Brochure's (90.2%) and

to the Visit and Tour.(50.0%). The highest median

evaluations by prospective students were given to the

Visit and Tour (4.60) and to Departmental Institutes

(4.58). These last two items were evaluated as strongly

influential in the decision to attend I.U.B. and yet'the

Departmental Institutes involved only one in ten prts-

pective students. All other recruitment activities were

considered moderately influential for attending 1.U.B.

by this group.

Table 4 also contains the combined data for the

parent6 of the metrics and non-matrics. Indications are

that the highest percentages of prospective parents were

exposed to Catalogues and Brochures (71.5%) and to the

Visit and Tour (56.2%). Three activities were considered

as strongly influential in the parents' encouraging their

student to attend I.U.B.: (1) the Honors Division

Program (4.78), (2) the Visit and Tour (4.69), and (3)

the Red Carpet Day Program (4.67). The percentage of

the prospective parents exposed to the Honors Division

Program was 20.7 percent and to Red Carpet Day Program,
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17.1 percent. These percentages are substantially lower

than the percentage exposed to the Catalogues and Bro-

chures. Obvidusly, bringing prospectiOe students or

parents to the T.U.B. campus for an organized tour or

activity has the greatest influence in the decision about

Attending I.U.B.

The value of this monograph for the decision makers

depends upon their orientation and the constraints faced

in planning more effective recruitment activities. In

some cases, the ''C^4 '4^r, may be to expand the size of

the group exposed to a given activity which was more

favorably evaluated. In other situatiors, one may prefer

to strengthen those activities receiving less favorable

evaluations but reaching a large number of 'prospective

students/parents or intended to recruit a specific type

of prospective student. For further information or

assistance in interpreting the data presented in this

monograph, please contact the Bureau of Educational

Studies and Testing (812/337-1595).
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